


SHIPPING INSTRUCTIONS

32,500 worldwide, e� ective 2009.

Send all advertising materials and payments to: 

United States Parachute Association
5401 Southpoint Centre Boulevard  |  Fredericksburg, VA 22407

Phone: (540) 604-9740  |  Fax: (540) 604-9741  |  E-mail: publications@uspa.org

Ads Not Conforming to Size: The Publisher re-
serves the right to re-size any non-conforming ad to � t.

Preferred Materials: Ads must be submitted in ac-
ceptable electronic format (see below), with no further 
composition required. Film negatives are not accepted. 

Any costs incurred by the Publisher, such as electronic 
formatting, other additionally billed printer costs, or 
other service bureau charges will be assessed directly 
to the advertiser.

Partial-page Requirements: Any partial-page 
ad must have a border. If there is none, the Publisher 
will add one.

File Types Accepted: Supply 300 dpi minimum 
PDF, AI, EPS, JPG or TIFF � les. For types of � les not 
listed, contact the Publisher.

Important Information: All fonts should be 
embedded or turned into outlines. 

The density of four-color ink coverage should be 
no greater than 250 percent. Publisher and printer 
cannot accept responsibility for color matching or 
content without an accurate hard-copy color proof.

For “Super Black” please use one of the following 
CMYK formulas:  C-50, M-40, Y-40, K-100  or  C-100, 
M-0, Y-0, K-100.

Ad Orientation: Ads may be oriented horizontally 
or vertically. Requests for upside-down ad orientation 
will not be honored. If an ad contains upside-down ele-
ments, orientation is at the discretion of the Publisher.

Storage of Materials: It is the responsibility of the advertiser to maintain a copy of all art submitted. The 
Publisher will store all electronic ad submissions for six months after the cover date of its last use, but can-
not be responsible for lost or damaged � les or media. Submission of art or � les to other publications is the 
responsibility of the advertiser.

Indebtedness of USPA members for unpaid 1. 
advertising may be grounds for membership 
termination, according to the terms of the USPA 
By-Laws.

Advertisements are accepted with the under-2. 
standing that the advertiser or agency repre-
senting the advertiser has the right to publish 
the contents of the ad. The advertiser assumes 
all liability for content, including representation, 
illustrations and human likenesses. The advertiser 
also assumes responsibility for any claims arising 
therefrom and/or made against the Publisher.

The Publisher reserves the right, but is under 3. 
no obligation, to reject or cancel advertising 
that is considered inappropriate for publication 
in Parachutist including but not limited to 
advertising depicting practices or o� ering 
merchandise that is obscene, political in 
nature, inconsistent with USPA policies, or, in the 
Publisher’s opinion, in poor taste. 

All cancellations made 31 days or less in advance 4. 
of the cover date will receive credit or a refund 
for that order, less a 75% cancellation fee.

No conditions other than those set forth in this 5. 
rate card shall be binding on Parachutist unless 
speci� cally agreed to in writing by the Publisher.

Positioning of advertisements is at the discre-6. 
tion of the Publisher, and paid special placement 
requests cannot be guaranteed. 

The Publisher assumes no liability for errors or 7. 
omissions in the Advertisers Directory, which is 
published at the Editor’s and webmaster’s discre-
tion, in the magazine or on the USPA website.

Two or more businesses, regardless of common 8. 
ownership, may not cooperatively advertise to 
earn a discount. However, an advertiser may 
promote more than one business in a single 
advertisement (one contained within a single 
border). Nor more than one bill or statement will 
be sent for each advertisement.

First-class copies of the magazine are mailed to 9. 
all advertisers running ads of 1/6 page or larger.

The advertiser must submit � les that are free 10. 
from any destructive electronic coding (virus, 
etc.) and accepts responsibility for any charges 
incurred for damage or repair resulting from 
a destructive � le. However, the Publisher is 
responsible for operating and maintaining 
up-to-date standard virus protection.

Rates and conditions are subject to change 11. 
without notice.

MECHANICAL REQUIREMENTS

PUBLISHING TERMS AND AGREEMENTS

RATE BASE

 

Rates: $1.50/word, with a $15 minimum (USPA 
members and industry). $2.00/word, with a $20 
minimum (non-USPA members). Parachutist will be-
gin each classi� ed ad with three to � ve bold words 
at no charge. All ads are subject to certain other for-
matting speci� cations. Double the price of any word 
containing requests for ALL CAPS or boldface type, 
triple for BOTH. Add $25 for a small image or logo, 
$40 for large.

Online Listing: Classi� ed ads will be listed on USPA’s 
website at no charge, 15-30 days in advance. 

Discounts: Any classi� ed advertising placed and 
paid in advance for 12 consecutive months earns one 
additional month free.

Classi� ed advertising for a USPA Group Member 
placed and paid in advance for 12 consecutive 
months earns a 50-percent discount.

Inserts: Add $300. To insert or blow-in your pre-
printed � yer, sticker, or other ad material, add to 
nearest-sized-display-ad rate. Minimum 3.5”x5”, 7pt., 
75# weight stock. Design and printing services are 

available for additional fees. Consult the Publisher at 
least 60 days in advance of the cover date for details 
and to reserve inserts.

Rates: $15 per event each month. Final event list-
ing will be edited to match Parachutist format. USPA 

Group Members receive two listings per month free 
of charge.

Parachutist o� ers limited design services billed on an hourly basis, with a minimum half-hour 
charge for all jobs. Design services start at $50 per hour. Contact for availability.

CLASSIFIED ADVERTISING

PAID EVENT LISTING

INSERTS

DESIGN SERVICES

Sizes: Page/Trim size – 8.75”x10.8125”; 
Bleed size – 9”x11.063”; Live area – 7.25”x9.813”
Live matter should be kept 1/4 inch from trim.

 AD UNIT  DIMENSIONS
 Shape width x height, inches
 2-Page Spread 16.5 x 9.813
 2-Page Spread (Bleed) 17.75 x 11.063
 Cover I refer to template “Cover I”
 Cover II (Bleed) 9 x 11.063
 Full Page 7.25 x 9.813
 Full Page (Bleed) 9 x 11.063
 2/3 Page 4.75 x 9.813
 2/3 Page (Bleed) 5.5 x 11.063
 1/2 Page Vertical 3.563 x 9.813
 1/2 Page Vertical (Bleed) 4.188 x 11.063
 1/2 Page Horizontal 7.25 x 4.719
 1/2 Page Horizontal (Bleed) 9 x 5.344
 1/3 Page Square 4.75 x 4.719
 1/3 Page Vertical 2.25 x 9.813
 1/3 Page Vertical (Bleed) 2.8 x 11.063
 1/6 Page Horizontal 4.75 x 2.167
 1/6 Page Vertical 2.25 x 4.719
 1/12 Page 2.25 x 2.167

300 dpi minimum for all ads

MECHANICAL REQUIREMENTS


